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The Choice for Professional
Customers in China
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METRO Cash & Carry is the world’s
number one international self-service
METRO opened
wholesale centre in Shanghai in 1996,

wholesaler. its first
bringing a brand-new business concept to
China. Now the company operates 43
wholesale centers in 34 cities across the
8,500
employees and serving over 3 million

country, employing full-time

professional customers.

METRO’s unique
business-to-business wholesaling
concept targeted toward professional
customers makes our company
successful. We focus on the needs of
hotels, restaurants, caterers, factories,
small traders, and government
institutions and offer them an extensive
selection of more than 25,000 high quality
products at competitive prices.

METRO has a
terms of food safety and has built a
strong competence in the safest supplier
selection, ensuring the cold chain and
rigorous store standards as well as

leading position in

providing food safety solutions for our
customers. These factors make us the
choice for professional customers in China
and around the world.



